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The Kali tone of voice 

The Kali tone of voice is distinct, sharp and full of 

personality. We don’t just describe or politely explain we 

thrust you into a story that is direct and challenging. 

We don’t tell we show.  

 

Words are what we do so whether it is one word or a 

hundred it is always about fearless storytelling with 

purpose - never just words for the sake of putting 

something down on a page.  

 



Kali brand language 

The Kali brand values run through everything we do. Here 

we are talking about how they create language and 

design for clear consistent communication.  

 

But we could just as easily apply them to why we come 

into work everyday; why we develop writers and new 

plays. Our values are as deeply set within us as ink on a 

page.  



Kali brand values and vocab 



Giving the Kali logo space 

to breathe 



A new strapline for Kali  



Kali brand templates with 

design and copy working 

together for… 

 
Posters (venue and online)  

Leaflets  

Banners 
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Image guidance 


